














San Diego At Home is uncovering secret hot spots of our design districts. The features will include an
interview with two interior designers about their favorite places to shop and dine, including their most
unique purchases in the area. The Design Shopping Guide will also include a map profiling the

premier shopping opportunities available in the area.

DESIGN ONLINE

Participating advertisers will be featured in the Design Shopping Guide online at:
SanDiegoMagazine.com/AtHome with click-through links to the featured advertiser’s Web site or item profile.

EARNED VALUE

In addition to this exciting location guide and editorial, the Design Shopping Guide
advertisers will be spotlighted in a special advertorial overview with the inclusion of a photo or logo.

DEADLINES

District (month) Space Deadline Art Deadline

East Village and 12.28.07 1.02.08 FOR ADVERTISING OPPORTUNITIES,

the Gaslamp CONTACT VALERIE JENNISON
Feb

(February) AT 619-744-0531 OR

Miramar Road 2.25.08 2.27.08 VALERIEJ@SANDIEGOMAGAZINE.COM.
(April)

Morena Blvd 4.28.08 4.30.08

(June)

La Jolla Design 6.20.08 6.24.08

District (August)

Mission Hills 8.25.08 8.27.08
(October)
Lictle Italy 10.27.08 10.29.08

(December)



RETAIL RATES & SPECS

the detail!

(net)

12x RATE 6X RATE 1X RATE
* Two-Page Spread $5,510 $6,080 $6,650
* Back Cover $3,410 $3,765 $4,120
* Full Page $3,050 $3,200 $3,500
 Two-thirds $2,570 $2,754 $2,992
* Half-page $1,500 $1,750 $2,040
¢ One-third $1,350 $1,500 $1,800

DIGITAL MEDIA

Include Quark document, all support files, printer and screen fonts
and a high-resolution PDF file. Submit on Macintosh-compatible
CD or Zip disc. E-mail ads to: meghanm@sandiegomagazine.com
or upload to our FTP site through Fetch or Internet Explorer.
Dropstuff all files before uploading or emailing.

Adderess: ftp://ads.curtco.com

Username: sdads

Password: digitalsurf

FILE FORMATS
Files must be native Macintosh. QuarkXPress 6.1 or lower;

[lustrator 11.0 or lower; or Photoshop 8.0 or lower.

RESOLUTION
All images and logos must have a resolution of 300 dpi at 100%

print size.

COLOR
All colors must be CMYK. Total ink density should not exceed 300%.

Additional Pantone colors can be purchased at additional costs.

BLEED
Bleed size 8%s” x 117 trimmed to 8%s” x 10%”. Text and logos must
not extend beyond %s of an inch from the trim size to avoid live mat-

ter trimming off.

PROOFS

A high-quality color-match print must accompany all print-ready dig-
ital files. For more information contact Kate Brigden at 619-564-3204
or e-mail: kateb@sandiegomagazine.com

ADVERTISING SPECIFICATIONS

Full-page trim size
Full-page non-bleed
Full-page bleed

%-page horizontal bleed
%-page horizontal non-bleed
J-page vertical non-bleed

%-page vertical bleed

%-page vertical non-bleed
%-page horizontal non-bleed

width x height
8%s” x 1047

78 x 9K

8% x 117
8K x 5%

78 x 447
48 x 78
27 x 117
2% x 9K
48 x 4487

Two-page spread available. Create as two separate pages with above specs.

___________________________________________

Full Page

Bleed

Full Page
Trim --

Full Page
Non-Bleed

—_—

___________________________________________

AD CREATION

Any type changes, adding logos, etc.: $50. Each change to ad

after two revisions: $50. Each change to ad after approval:

$100. Ad materials after deadline: $100.

(space and materials)

February 1.04.08
April 2.29.08

June 5.02.08
August 6.27.08
October 8.29.08
December 10.24.08



